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What is a Generation?

® Age cohort: 15-t0-20 year span

@ Born on the leading and trailing edge
-“cuspers”

@® Big events create the “bookends”
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Boomers
1946-64

49 to 67 years old

Driven
Transformational
Defining Events uSealf” Centered
Birth of TV
Prosperity
Cold War
Political Assassinations
| Watergate
‘ Rock'n Roll - Generational Values
Growth of Suburbia \ Personal Gratification ‘
Women'’s Lib “ Entitlement
Civil Rights Control
Vietnam Work Ethic
No to Status Quo
L Optimism
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Culture’s Impact: Gen X

) Risk-takers V

Skeptical
Defining Events Independent
_Weluigitn Task-driven
Single parents ?
Latchkey kids
MTV
) AIDs i .
\ Computers Generational Values |
Challenger Technosavvy
Glasnost Think Globally
Berlin Wall Self-reliance
Diversity
\ Pragmatic
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Millennials
1983-2001
13-31

Culture’s Impact: Millennials

Co-dependent

Purposeful
Defining Events 5 ..
Internet/Social Media Ambitious
School violence \
~ Over-involved parenting
Multi-culturalism
~ World Trade Center attacks
\ Gulf War(s)

"\ “Fame-ification”
. Great Recession

- Technology ++




The Collective (or“Hive”) Rules

Outlook

Work Ethic
View of
Money

View of
Leadership

Work/Life
Balance

Medium

Orientation

Generational Mindsets

Silent

Practical
Dedicated

Pragmatic

Hierarchy

Huh?

Selfless

Boomers Gen X

Optimistic Skeptical

Driven Free Agent
Spenders Debtors
Pay your dues | Competence
Work is Life | Work to Live
TV Computer

Self-centered

GenY

Confident
Goals
TBD
Egalitarian
Integrated
Mobile

Collective Self
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Population Increase
Browning/Diversity
Graying

Community footprints
Household Makeup

Greening

New Frugality

Personal Health
Personal Empowerment
Hyper-connecting

JE

L H

JWM @ SirResearch.com
804-358-8981




